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Message fro

the Chairman

nthe arts, we are deeply invested in the primacy of the object and
the necessity of the live experience. Technology is often seen as our

nemesis—a cheaper, easier, virtual version of something real.

Many of us in the arts battle the technology invasion; performing our own
version of the refrain that those who do not remember their own history are
condemned torepeatit.

The radio and the record album were once thought to herald the death of live
music. The VHS tape and cable television were going to end film. Photography
was going to replace painting, and color catalogues were going to obviate the

need for museums.

None of these innovations led to the death of the art form, but instead

contributed to its spread and helped create new audiences.

Sonow we are faced with the Internet, social media, and other new
technologies, and I believe the arts field must embrace them and integrate

them into our work. Not to replace it, but to extend it.

This latest offering from the NEA’s Office of Research and Analysis explores
the ways that technology and media drive arts participation, and it is meant to
spark exactly those conversations.

After you have had a chance to spend some time with this report, I encourage
you to log on to our Art Works blog at arts.gov, and tell us your thoughts.

Rocco Landesman
Chairman, National Endowment for the Arts
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udience 2.0 examines how Americans participate in the arts via electronic

and digital media. This new reportis based on the NEA’s 2008 Survey of

Public Participation in the Arts, which asked more than 18,000 adults about
their participation in various arts activities over a one-year period.

One of the surprises in this report is that people
who engage with art through media technologies
attend live performances or arts exhibits at

two to three times the rate of non-media arts
participants.

In 2007-2008, Americans used the Internet to
view paintings, sculpture, and photography;

to read literature; to enjoy music, theater, or
dance performances; and to post their own
art—including music, films, video, and creative
writing. They used electronic media, new and
old, to observe certain kinds of arts events—
jazz, classical music, dance, theater, and opera.
Whether using a cell phone or another handheld
device, or just a radio or TV set, they viewed

or listened to programs about artists, artworks,
and museums.

Media technologies connect Americans from
diverse backgrounds to artworks that otherwise
might be unavailable to them. This report shows
that older Americans, rural communities, and
people from racial or ethnic minority groups are
more likely to experience certain art forms through
media than through live attendance.

Yet the report also shows that half of all Americans
do not experience these art forms at all—whether
through live attendance or through media.
Traditional and media-based arts organizations
have a mutual imperative: to continue innovating
new approaches for building audiences, tapping
each other’s strengths to produce a richer, more
complex, and ultimately more rewarding arts
experience for the public.

Not only do such collaborations make good
business sense—there’s now an empirical reason
to believe that media-based arts participation
helps to reinforce other types of arts participation,
even after accounting for other factors. It’s clear
now, if it wasn’t before, that electronic media can
be a gateway and not a barrier to greater arts
participation.

Sunil lyengar
Director, Research & Analysis
National Endowment for the Arts



This is an excerpt of a performance from the
2009 NEA Opera Honors awards ceremony,
featuring Angela Brown and Gordon Hawkins. The NEA is
making its audio and video material available to the public for
free through its website, YouTube, iTunes U, and FaceBook.
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he opportunities for arts participation via media are various and constantly

evolving. New technologies and art forms pose challenges to research methods
built upon traditional metrics of arts participation. Nevertheless, the NEA’s

2008 Survey of Public Participation in the Arts (SPPA) permits researchers to study

American adults’ patterns of arts participation involving a broad range of electronic and
digital media — radio, TV, CDs/DVDs, the Internet, and portable media devices. *

The findings in this report focus primarily on
electronic media use for participation in certain
“pbenchmark” arts activities. The NEA tracks
participation in the benchmark activities as an
indicator of U.S. adults’ participation in the arts
overall. Data about participation in those activities
stem from questions that have been consistently
included in all or most iterations of the SPPA. 2

The report also examines electronic media use
for participating in many other kinds of arts
activity, including Latin music concerts, literary
reading, and personal performance and creation
of art. Specific questions about Internet use also
allowed reporting on certain non-benchmark arts
activities.

Our analysis of the 2008 SPPA data on arts
participation via electronic media (inclusive of
digital media) yields several key findings.

Over halfofall U.S. adults (53%, or

118 million) participate in the arts
through electronic and digital media.
They did one or more of the following at least
once in the 12 months prior to May 2008
(see Figure 1-1):

e Used TV, radio, CDs/DVDs, a computer, or a
portable media device to view or listen to an
arts performance, a program about artists,
artworks, or museums, or a program about
books or writers;

Used the Internet to view paintings,
sculptures, photography, or other visual arts;
Used the Internet to view or listen to a

live or recorded music, theater, or dance
performance;

Used the Internet to read or download a
novel, short story, or poem; or

Created or posted their own art online
(including music, films, video, and creative
writing).

More than one-third of U.S. adults
(37%) participate in “benchmark” arts
activities through electronic media.?

The proportion of U.S. adults that visited

art museums and galleries was comparable
to the proportion that enjoyed visual artworks
or programs through media (23%; see

Figure 1-2).

Still, for every type of arts performance
besides theater, adults were more likely to
view or listen through electronic media than
to attend live events.

The proportion of adults that viewed or
listened to a music, theater, or dance
performance online exceeded the proportion
that viewed visual art on the Internet alone
(21% vs. 14%).



Figure 1-1. Percent of U.S. adult population that participated in different arts activities
through electronic or digital media
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Higher educated adults and those
living in metropolitan areas are
more likely than others to use
electronic media to experience
“benchmark” arts activities.

Education had the greatest influence on

arts participation through media, after
statistically controlling for other demographic
characteristics. The likelihood of Americans
with at least some college education to
engage in the arts through media was 24
percentage points greater than for Americans
with only a grade school education.

The likelihood of metropolitan area residents
to participate in the arts through media was 6
percentage points greater than for rural area
residents.*

For certain art forms, racial or ethnic
minority groups show higher rates of
media participation than non-Hispanic
white adults.

Figure 1-3 shows that 55 percent of
Hispanics (17 million adults) — the largest
proportion of any racial/ethnic group — used
media to participate in Latin music.

A larger percentage of African Americans
participated in jazz through media (20%) than
any other racial/ethnic group.

A relatively large proportion of

adults participate in benchmark arts
activities through both live attendance
and electronic media. In aggregate, their
demographic characteristics resemble those
of adults who participate only through live
attendance.

Twenty-two percent of U.S. adults (49 million)
participated in the arts through both media

and live attendance (see Figure 1-4). The
rate was substantially higher for metropolitan
area residents compared with rural residents
(23% vs. 13%). Also, adults with at least
some college education participated at a 33
percent rate, compared with 9 percent for
adults with a high school education or less.

Thirteen percent of adults (29 million)
attended live arts events or visited art
museums or galleries but did not use

media to view and/or listen to the arts.
Again, the rate was higher for metropolitan
area residents than for rural residents

(13% vs.10%)). It was also higher for adults
with at least some college education than for
those with a high school education or less
(17% vs. 8%).

For many adults, electronic media
represents their sole means of
viewing or listening to benchmark
arts activities.

U.S. adults who solely used media to
participate in benchmark art forms were
more likely to have lower-than-average
household incomes®. Approximately 52
percent of adults who engaged in the arts
through media alone had annual household
incomes of $50,000 or less (by comparison,
only 41 percent of U.S. households earn less
than $50,000).

Rural residents were as likely as metropolitan
area residents to participate in the arts solely
through media (15%).

Racial and ethnic minorities were more likely
than non-Hispanic whites to participate in
the arts through electronic media alone
(18% vs. 15%).

National Endowment for the Arts ¢« Audience 2.0: How Technology Influences Arts Participation



Figure 1-2. Percent of U.S. adult population that observed individual arts activities through
electronic media or live attendance
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Figure 1-3. Percent of U.S. adult population by racial/ethnic group that observed certain
types of music performance through electronic media
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Americans 75 years and older were more
likely than younger adults to engage in
benchmark arts activities through media
alone (20% vs. 15%).

Half of all U.S. adults neither attend
live events nor use media to engage in
benchmark arts activities. In general,
the demographic characteristics of non-
participants are quite similar to those of
adults who participate in these art forms
through electronic media alone.

The non-participant rate was particularly
high for both Hispanics (61%) and African
Americans (59%).

Rural residents were more likely than
metropolitan area residents to be non-
participants (62% versus 48%).

Adults with a high school education or less
were twice as likely as adults with at least
some college education to not participate
in the arts through either media or live
attendance (68% vs. 34%).

Arts participation through media
does not appear to “replace” live

arts attendance, personal arts
performance, or arts creation.®In

fact, arts engagement through media is
associated with higher rates of participation
in those activities, even after statistically
controlling for demographic traits.

Arts media participants were more likely than
non-participants to attend live arts events, to
personally perform in the arts, and to create
art (see Figure 1-5).

As presented in Figure 1-6, Americans

who participated in the arts through media
reported, on average, attending twice

as many live arts events as non-media
participants (6 events vs. 3 events) and in a
greater variety of live art forms.

e After controlling for media arts participation
and other demographic variables,
metropolitan area residents were more likely
than rural residents to attend arts events
(by 7 percentage points), but were no more
likely to personally perform in the arts or to
create art.

Relatively large numbers of Americans
use the Internet or other electronic
mediatoread or listen to various forms
of literature.

¢ Twenty-one percent of Americans (46 million
adults) either read or listened to a novel, short
story, or poem, and 42 percent (93 million
adults) read articles, essays, or blogs (see
Figure 1-7).

e Fifteen percent of Americans (34 million)
used electronic media to view or listen to a
program about books or writers.

e Young adults (18-34 years old) read literature
online at a higher rate than they participate
in most “benchmark” arts activities through
media.

Conclusions

Based on findings from the monograph, several
conclusions can be made about arts participation
via electronic and digital media.

¢ Arts participation through media appears to
encourage — rather than replace — live arts
attendance. There is a strong relationship
between media arts participation and live
arts attendance, personal arts performance,
and arts creation.



Figure 1-4. Percent of U.S. adult population that participated in at least one benchmark
activity through live attendance, media use, both, or neither
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Figure 1-5. Rates of live arts attendance, personal arts performance, and arts creation for
media arts participants and non-participants
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Figure 1-6. Mean frequency and breadth of live arts attendance for media arts participants
and non-participants who reported attending at least one arts event
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Figure 1-7. Percent of U.S. adult population
that participated in literature through
electronic or digital media
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The 2008 SPPA included a question about whether respondents listened

to any novels, short stories, or poetry, either live or recorded. Although

the question did not specify that participants had to have used media to
do so, it was asked within the context of other literature media questions
and used a similar format. Thus, responses to the question were included

in analyses of literature participation through media. This measure of

electronic participation in literature not only includes positive responses to
the aforementioned question, but also to a second question on using the

Internet to read or download these same items.
Source: 2008 Survey of Public Participation in the Arts.

After statistically controlling for other
demographic traits, education shows the
strongest relationship with arts participation
through electronic media.

A sizeable group of Americans — particularly
racial/ethnic minorities and older adults —
participate in benchmark art forms solely
through electronic media. For groups who
face economic or geographic barriers to
attending arts events, media may provide an
alternative way to engage in the arts.

The rate of arts participation through
electronic media for different racial/ethnic
groups depends on the art form. For
example, over half of the U.S. Hispanic
population uses media to view or listen to
Latin music — by far more than any other
racial/ethnic group. However, Hispanics
exhibited some of the lowest media
participation rates for several other arts
activities, such as jazz.

Given the relatively high rate of young adults
who engage in literature through media, the
overall rate of literary participation via media
may increase markedly in the future.
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Notes

1

Throughout this report, the use of any of these technologies
is characterized as “electronic media” participation. “Portable
media devices” may have included iPods, cell phones, or
portable DVD players.

Benchmark arts activities include jazz, classical music, opera,
musical plays, non-musical plays, ballet performances,

and visual arts. The electronic media measurement of
participation in those activities includes all dance, and not
just ballet.

Visual arts participation includes those who either observed
programs about artworks, artists, or museums through
electronic media and/or who viewed artworks online.

Rural is defined as residing outside a metropolitan area. The
definition of metropolitan areas can be found at:
http://www.census.gov/population/www/cps/cpsdef.html

The May 2008 CPS measure of household/family income
used in this analysis does not include the earnings of
household members that are not related to the respondent.

Among all types of personal arts creation, only photography,
videography, and filmmaking increased in 2008 compared
with previous years. Fifteen percent of adults engaged in

one of these activities in 2008, compared with only 11 percent
in 1982.

The 2008 SPPA included a question about whether
respondents listened to any novels, short stories, or

poetry, either live or recorded. Although the question did
not specify that participants had to have used media to do
S0, it was asked within the context of other literature media
questions and used a similar format. Thus, responses to the
question were included in analyses of literature participation
through media.
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Smithsonian Folkways, the nonprofit record label of the
Smithsonian Institution, has been using the Internet
to spread the musical cultural legacy of the country
to the general public. Producing an online interactive
magazine about the nation’s myriad musical cultures,
Folkways also produces educational podcasts and
other video and audio material that is available for
free on iTunes U, such as this video clip from the 2004

Smithsonian Folklife Festival of NEA National
Heritage Fellow José Gutiérrez and his band
Los Hermanos Ochoa demonstrating their craft.
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ow more than ever, electronic and digital media play a central role in the

lifestyles and leisure activities of many Americans. Beginningin 1982,

researchers have used data from the NEA’s Survey of Public Participation

inthe Arts (SPPA) to understand and analyze arts participation through electronic
media and other means. Since 1982, the NEA has periodically conducted the SPPA in
partnership with the U.S. Census Bureau. The survey collects self-reported dataon

participation in a broad range of arts activities such as jazz, musical and non-musical

plays, and visual arts. It represents the largest, most detailed source of arts participation

datainthe country.

Given recent advancements in electronic media,
the 2008 SPPA provides an opportunity to
reexamine how people use media to participate
in the arts. The survey allows researchers to
understand:

e Who is participating in the arts through
electronic media;

e What factors affect arts participation through
electronic media; and

e How arts patrticipation through electronic
media relates to activities such as live arts
attendance, personal art performance, and
art creation.

Research using SPPA data from previous years
has examined trends in arts participation via
electronic media and has identified the following:

¢ Arts participation through electronic media
may increase overall interest in the arts (e.g.,
Andreasen, 1991)."

e There is a positive correlation between arts
participation rates through electronic media
and through live attendance (e.g., DeVeaux,
1995).2

* In general, there are key demographic

differences between adults who participate in

the arts through electronic media and those
who participate through live attendance (e.g.,
Gray, 1995).3

Objectives of the
Present Research

This monograph builds on previous studies

to examine current trends in arts participation
through electronic media. The report further
explores the relationship between arts
participation through electronic media and arts
participation through other means. Starting
questions include:

¢ Given continuing growth in electronic media
use and accessibility to the Internet, what are
current national rates of participation in the
arts through electronic media and how do
they compare with rates of live attendance?
In addition, who is participating in the arts
through electronic media, and what are their
demographic characteristics? (Chapter 3)

e What is the relationship between arts
participation through electronic media and
arts participation through live attendance,
personal performance and arts creation?
(Chapter 4)



¢ In light of previous studies and the present
research, what are some remaining
questions about arts participation through
electronic media? How can the next iteration
of the SPPA help answer those questions?
(Chapter 5)

Chapter 3. The 2008 SPPA examined different
forms of electronic media that Americans used to
participate in the arts, including:

¢ The Internet;

e Television;

¢ Radio;

e (CDs and DVDs; and

¢ Portable media devices.

Chapter 3 relies on data from the 2008 SPPA to
determine the extent to which U.S. adults use
electronic media to participate in the arts and the
demographic characteristics of adults most likely
to do so.

Overall participation rates. Chapter 3 presents
rates of media-based arts participation for
“pbenchmark” arts activities — selected arts
activities that can be viewed as representative of
arts engagement overall.* Rates are presented for
all benchmark arts activities considered together
and for individual art forms.

Participant segments. In addition, Chapter
3 examines rates of benchmark arts through
electronic media participation for different
segments of arts participants:

¢ Adults who reported participating in
benchmark arts activities via both electronic
media and attendance;

e Adults who reported participating in
benchmark arts activities via electronic
media alone;

¢ Adults who reported participating in
benchmark arts activities via attendance
alone; and

¢ Adults who reported no participation
in benchmark activities through either
electronic media or attendance.

Latin music. For the first time in the SPPA's
history, the 2008 survey included questions about
Latin music participation. Chapter 3 examines
current rates of participation in Latin music via
electronic media and live attendance. As with
benchmark arts activities, rates also appear
separately for different demographic groups.

Arts participation via Internet. The 2008 SPPA
included questions about using the Internet to
participate in various arts activities — for example,
using the Internet to watch, listen to, or download
arts performances; viewing visual art; obtaining
arts information; and posting or creating art online.
(These questions were separate from those
related to “electronic media” in general.) Chapter
3 discusses overall participation rates in these
Internet-based arts activities and rates for different
demographic groups.

Chapter 4. In addition to asking about arts
participation through electronic media, the
2008 SPPA asked about live arts attendance,
personal arts performance, and arts creation.
Chapter 4 explores the relationship between
arts participation via electronic media and arts
participation through those other means.

Live attendance, personal arts performance,
and art creation. Chapter 4 compares rates

of live attendance, personal performance, and
arts creation between respondents who used
electronic media to participate in the arts and
those who did not. In addition, Chapter 4 presents

21
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results of statistical models that predict rates of
live attendance, personal performance, and arts
creation. The models explore the independent
relationships between arts participation through
electronic media and arts participation through
those other means, after statistically controlling for
demographic characteristics of respondents.

Breadth and frequency of live arts attendance.
Chapter 4 also examines whether arts
participation through electronic media is related to
the number of live arts events (frequency) and the
number of different art forms (breadth) for which
people attend activities. Chapter 4 compares

the mean number of art events and arts forms
that electronic media arts participants and non-
participants reported attending in the 2008 SPPA.

In addition, Chapter 4 presents the results of
statistical models that predict frequency and
breadth of arts attendance while accounting for
arts participation through electronic media and
various demographic characteristics.

Chapter 5. Chapter 5 suggests possible avenues
for future research on arts participation through
electronic media and presents ideas for how the
2012 SPPA can address new questions related to
such arts participation. Chapter 5 also discusses
alternative data collection methods that would
support future analyses.

Appendix A. Since 1982, each SPPA has
included questions about arts participation using
available electronic media. It is informative to
examine how arts participation through electronic
media may have changed across the 1982, 1992,
and 2002 SPPAs.®

Benchmark arts activities. Appendix A presents
changes in the overall rates of arts participation
through electronic media across the 1982, 1992,

and 2002 SPPAs for all benchmark arts activities
considered together. Trends are presented for

all adults considered together and for different
demographic groups.

Individual art forms. Appendix A also reports
changes in rates for arts participation through
electronic media for individual benchmark arts
activities between 1982 and 2002. Trends are
presented for all adults considered together and
for different demographic groups.

Methodology for
the Present Research

This monograph relied on data from the 1982,
1992, 2002, and 2008 SPPAs to examine
questions related to arts participation using
electronic media.

Survey approach. The U.S. Census Bureau
surveys approximately 60,000 households per
month via the Current Population Survey (CPS).
The 2002 and 2008 SPPAs were conducted as
supplements to the CPS. The 1982 and 1992
SPPAs were collected as supplements to the U.S.
Census Bureau’s National Crime Survey.

Survey sample. The U.S. Census Bureau
administers the SPPA to a random sample of U.S
adults, asking respondents for information about
themselves and, if applicable, about their spouses
or partners. Using that method for the 2008
SPPA, interviewers collected arts participation
information on 18,444 adults. The data consists of
12,518 self-responses and 5,926 obtained through
spouses/partners.

Appendices A and B of the 2008 SPPA report and
the 2008 SPPA User’s Guide provide additional
background about the survey.® For an overview



of the CPS survey methodology, see the U.S.
Census Bureau’s technical brief.’

Survey questions. The 2008 SPPA asked
questions about arts participation in the 12
months ending in May 2008. Each survey
respondent answered “core” arts participation
questions along with two of four other survey
modules, one of which included questions about
how people use electronic media to participate
in the arts. Interviewers collected information
from approximately 5,700 adults for the survey
module that focused on arts participation through
electronic media.

The survey also asked questions about
demographic characteristics including gender,
income, educational level, age, and race/ethnicity.
The U.S. Census Bureau used that information

to weight the survey data so that overall results
corresponded with characteristics of the total U.S.
adult population in aggregate.

Appendix B of this monograph presents the
questions included in the 2008 SPPA.

Comparisons between the 2008 SPPA

and previous SPPAs. Although the 1982, 1992,
2002, and 2008 SPPAs were similar in many ways,
there were a number of key differences between
the surveys.®

Question content. Unlike previous SPPAs, the
2008 survey contained questions about Latin
music participation and detailed questions about
arts participation via Internet. In addition, the 2008
SPPA included questions about a broader range
of electronic media than the 1982, 1992, and 2002
SPPAs (see Chapter 3).

Question format. The 2008 SPPA differed
from previous SPPAs in how media-related arts
participation questions were asked. Rather than

asking separate questions about each type of
electronic media for each arts activity, the 2008
SPPA asked one question for each art form that
addressed all available types of electronic media.

For example, the 2002 SPPA asked three separate
questions about using television, compact

discs, and the Internet to participate in opera. By
contrast, the 2008 SPPA asked about all available
types of media with a single question:

During the last 12 months, did you watch or
listen to a recorded or live broadcasted opera on
television, radio, or on your computer, including
watching or listening on a portable media device
such as an iPod, cell phone or portable DVD
player?

Due to the differences across SPPAs in how
questions about arts participation through
electronic media were asked, chronological trends
presented in Appendix A do not include data from
the 2008 SPPA.

Exclusions. Some SPPA survey responses were
excluded from the arts participation analyses in
this report as they were in the 2008 SPPA report
referenced earlier.

Live attendance data. Data from participants
who failed to give a response (or responded |
don’'t know”) to any question about participating
in benchmark arts activities through live
attendance were excluded from calculations

of live attendance rates. Thus, live attendance
rates for benchmark arts activities included data
only from those participants who responded
“yes” or “no” to each question about attending a
benchmark art form.

Data on arts participation through electronic
media. Data from participants who failed to give
a response (or responded “l don’t know”) to any
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questions about participating in benchmark arts
activities through live attendance or through
electronic media were excluded from analyses
involving arts participation.

Latin music, Internet-based arts activities,
and literature. Analyses from the 2008 SPPA
related to participation in Latin music, Internet-
based arts activities, and literature excluded data
from respondents who did not give a response
(or responded “I don’t know”) to the particular
question involved in the analysis.

Appendix C provides more information about
how respondent samples were defined and
how arts participation rates were computed for
the monograph.

Previous Research

A great deal of past research has addressed
various questions related to arts participation
through electronic media. Some of that
research focused on a single art form, whereas
other research examined overall trends in arts
participation through electronic media.

Do people who participate in the arts
through media differ demographically
from those who participate through
attendance? Previous research has shown

key demographic differences between people
who engage in arts activities through electronic
media and those who attend live arts events. For
example, using 1982 and 1992 SPPA data, Gray
(1995) explored the relationship between multiple
demographic variables — such as education
level and location — and arts-participation rates
through media and attendance. Several interesting
findings emerged.

¢ Both education and income levels were
positively correlated with arts participation
through attendance, but only education was
positively correlated with arts participation
though media.

¢ Although metropolitan area residents were
substantially more likely than rural residents
to attend live arts performances, geographic
location was unrelated to arts participation
through electronic media.

Gray’s findings indicate that different demographic
characteristics predict arts participation through
electronic media than through live attendance.

He concluded that electronic media may enable
different types of people to engage in the arts
than typically do through live attendance.

Is arts participation through media
related to live attendance? Andreasen (1991)
argued that an interest in art develops as part of
a multistage process that eventually leads to live
attendance. Andreasen examined the role that
electronic media plays in cultivating a broader
interest in the arts.

e Andreasen observed a positive correlation
between arts participation through electronic
media and through live attendance.

e Andreasen’s study could not determine
whether arts participation electronic media
was a causal factor in live arts attendance.

Ateca-Amestoy (2009) also studied whether
there is a relationship between arts participation
via electronic media and live attendance, but
did so after statistically controlling for various
demographic variables, including sex, age,
ethnicity and geographic location.® Ateca-
Amestoy observed a number of interesting



relationships between arts participation through
electronic media, personal arts performance, and
live attendance.

e Participating in the arts through electronic
media was related to higher rates of arts
participation through live attendance.

e Arts participation through personal
performance was also related to live
arts attendance.

¢ |ndividuals who reported participating in
the arts through electronic media were less
likely to report never participating in the arts
through live attendance.

Is arts participation through electronic
mediarelated to live attendance for
individual art forms? The question of whether
there is a relationship between attending arts
events and using electronic media to engage in
the arts has been studied for several individual
arts activities. For example, DeVeaux (1995) used
data from the 1982 and 1992 SPPA to investigate
the relationship between arts participation
through attendance and through electronic media,
showing that attendance at jazz performances
was associated with jazz participation through
electronic media.

e Overall, more people reported participating
in jazz through electronic media than through
live attendance.

e Adults who attended a jazz performance
were substantially more likely than those who
had not to report participating in jazz through
electronic media.

Ateca-Amestoy (2008) relied on data from
the 2002 SPPA to examine whether theater
participation through electronic media is related

to live theater attendance.'® After statistically
controlling for individual characteristics —
including art preferences, financial constraints,
and exposure to the arts — Ateca-Amestoy
observed a number of relationships between
theater attendance and other participation

in theater:

e Participation in plays through media and
personal performance was positively
correlated with live theater attendance.

¢ Reading plays and attending drama classes
were also related to live theater attendance.

e Economic and time constraints were related
to lower rates of live theater attendance.

DeVeaux’s (1995) and Ateca-Amestoy’s (2008)
findings indicate a relationship between arts
participation through attendance and arts
participation through electronic media for
individual art forms. More broadly, their research
suggests that similar relationships may exist for
other arts forms such as classical music, ballet
and visual arts.

It is unclear from previous work — such as

Andreasen (1991) and Ateca-Amestoy (2008)

— whether participating in the arts through

electronic media directly leads to live attendance

at arts events. Previous research raises other

possibilities:

e Live attendance leads to arts participation
through electronic media;

¢ Arts participation through electronic media
and arts participation through other means
reinforce one another; and

e Other factors — such as arts education
or personal arts creation — help explain
those relationships.
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Does electronic media participation
increase overall involvement in the arts?
At least one study has explored arts participation
through electronic media from the perspective
of artists. Madden (2004) queried artists about
whether electronic media has cultivated a greater
interest in the arts overall." She also assessed
artists’ attitudes about how the Internet has
affected their careers. For example, did the
Internet increase the exposure of artists to

the public?

Relying on data from a national survey of artists
and from an online survey of musicians, Madden
found that, in general, artists believe that the
Internet has increased the public’s involvement in
the arts. According to Madden:

¢ The Internet improves connections between
artists, art communities, and audiences.

¢ The Internet improves artists’ ability to reach
audiences.

e Very few artists reported that the Internet has
hurt their careers.

Madden’s findings suggest that the Internet has
helped to cultivate public interest in the arts and
allows artists to reach a broader range of potential
participants. It is reasonable to ask whether public
interest in the arts has increased even more
during the past decade with greater accessibility
to the Internet.

What role does electronic media play in
thelives of U.S. adults and children? The
Kaiser Family Foundation (2010) examined how
and to what degree children and young adults
between the ages of 8 and 18 use electronic
media in their everyday lives. Overall, the study

found that electronic media use has increased
dramatically over the past five years. Average
daily usage among children and young adults
increased substantially — in some cases by as
much as 50 percent — for nearly all forms of
electronic media. The Kaiser study also found
that children and young adults are using a larger
variety of electronic devices, with large increases
in the use of portable devices and the Internet.

The Pew Internet & American Life Project (2005)
examined how the Internet affects families,
communities, education, politics and other
aspects of people’s lives.”® Between 2000 and
2004, the number of American adults that

used the Internet on a typical day increased by
approximately 37 percent. The study described
how that increase has affected Americans’ lives.
For example, the study found that widespread
Internet use increased the dissemination of
information and increased opportunities for
participation in various community activities.

Another important finding from the study related
to how high-speed Internet access influences
online behavior. About 21 percent of broadband
Internet users reported having viewed videos or
listening to audio clips online, compared to only 9
percent of dial-up Internet users. As high-speed
Internet access has continued to expand in recent
years, one would expect that even more people
use the Internet to view or listen to recorded or live
arts performances.
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The New York Public Library, opened in 1911 and one of the most
extensive public libraries in the country with 89 locations and
four research centers, has been making use of the Internet to
disseminate its vast collections, especially in the performing arts.
The library provides free access to its photographs, videos, audio
recordings in a variety of ways, from its website to YouTube to

iTunes U, where this clip of NEA Jazz Master Milt Hinton
explaining a bass-playing technique is available.
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he NEA’s Survey of Public Participation in the Arts (SPPA) has tracked arts
participation through electronic and digital media since its inception in 1982.

Over the past three decades, the NEA has expanded the types of electronic

media considered in the SPPA to reflect the new forms of electronic media participation

that have emerged during that time.

As shown in Figure 3-1, the 2008 SPPA addressed
more types of arts media than any prior SPPA.
The survey examined how people use radio,
television, the Internet, and other electronic media
to engage in various arts activities (see Appendix
B for a full list of 2008 survey questions about arts
media participation). Based on results from the
2008 SPPA, Chapter 3 reports rates at which U.S.
adults reported using electronic media to view or
listen to various art forms in the 12 months ending
in May 2008.

Arts Participation through
Electronic Media

The analyses in Chapter 3 focus on the degree
to which U.S. adults use electronic media to
participate in — that is, view or listen to —
“benchmark” art activities, which include art
forms addressed by the SPPA’s core questions
(see Figure 3-2). Since 1982, the principal focus
of most analyses based on SPPA data has been
participation in benchmark activities.

As shown in Figure 3-2, benchmark activities fall
into one of two categories: arts performances and
visual arts. Arts performances include a range of
performance-based activities, such as theater and
ballet. Visual arts include art forms typically found
in art museums or galleries, such as paintings and
sculptures.

Chapter 3 examines rates of electronic media
participation for all benchmark arts activities
considered together and also separately for arts
performances and visual arts.

As one of its primary goals, this report compares
and contrasts four segments of benchmark arts
participants:

Respondents who participated in benchmark
activities through both electronic media and
live attendance;

Respondents who participated in benchmark
activities through electronic media but not
through live attendance;

Respondents who did not participate in
benchmark activities through electronic
media but did participate through live
attendance; and

Respondents who did not participate in a
benchmark activity through either electronic
media or live attendance.

To provide an appropriate context for
comparisons between participant segments,
Chapter 3 first examines overall rates at which
U.S. adults used electronic media to view or listen
to benchmark art forms

Participation in benchmark activities.
Figure 3-3 shows the percent of U.S. adults that
used electronic media to participate in benchmark
arts activities and the percent of adults that



Figure 3-1. Type of electronic media
considered in the arts participation questions
in the 1982, 1992, 2002 and 2008 SPPAs

SPPA
Electronic Media
1982 | 1992 | 2002 | 2008
Radio . . . .
Audio recordings . . . o
Television . . . .
Video recordings . o .
Internet ° .
Portable media .
devices

Source: 1982, 1992, 2002, and 2008 Surveys of Public Participation
in the Arts.

Figure 3-2. Categories of arts activities

Arts category Activities

Benchmark activities | Jazz

Classical music

Opera

Musical plays

Non-musical plays

Ballet and other dance”

Visual arts such as paintings,
sculptures, or photgraphy

Programs about artists, art
works, or art museums

Arts performances Jazz

Classical music
Opera

Musical plays
Non-musical plays
Ballet and other dance

Visual arts Visual arts such as paintings,
sculptures or photography
Programs about artists, art

works or art museums

Note: * Analyses of ballet participation through electronic media were based
on a 2008 SPPA question that asked whether respondents had used media
to participate in ballet or other dance performances, such as modern or tap.
Although measures of media participation in benchmark activities included
ballet and other dance performances, attendance measures of benchmark
activities only included ballet.

**Categories of arts activities discussed in this section or described in this
table do not include participation in Latin, Spanish, or salsa music through
live attendance and electronic media. As a non-“benchmark” arts activity, it
was excluded from most analyses in this chapter.

Source: 2008 Survey of Public Participation in the Arts.

Figure 3-3. Percent of U.S. adult population that observed at least one benchmark
arts activity through electronic media or attendance

\
| 37.2%
Benchmark activities
| 34/7%
| 29.7%
Arts performances
| 27.0%
Visual arts . | 22.7%
| 22.7%
\
0% 20% 40% 60% 80% 100%

[0 Media [ Attendance

Source: 2008 Survey of Public Participation in the Arts.
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Figure 3-4. Percent of U.S. adult population (by demographic group) that observed at least
one benchmark arts activity through attendance or electronic media

Live Media participation

attendance Allbenchmark activities | Arts performances Visual arts
All adults 347 % 372 % 29.7 % 227 %
Male 324 % 356 % 278 % 219 %
Female 36.9 38.6 31.4 23.5
Metro 36.8 % 38.7 % 31.0 % 23.8 %
Rural 24.4 28.6 22.5 16.8
Hispanic 211 % 29.2 % 239 % 15.7 %
White* 39.8 39.6 30.6 25.8
African American* 21.6 33.3 30.5 12.2
Other* 31.9 35.0 294 225
Age
18-24 326 % 36.9 % 271 % 259 %
25-34 36.1 36.0 26.9 24.5
35-44 37.5 35.2 26.6 23.6
45-54 36.3 38.1 30.0 22.7
55-64 37.0 42.6 35.4 25.4
65-74 33.6 37.7 35.3 171
75 and over 21.2 32.2 30.1 12.3

Education

Grade school 6.5 % 204 % 161 % 9.0 %
Some high school 14.5 20.2 16.4 10.9
High school graduate 191 25.7 20.7 12.1
Some college 381 41.6 32.0 25.8
College graduate 57.8 53.4 42.9 36.4
Graduate school 67.6 60.6 50.3 451

Less than $10K 16.2 % 33.0 % 259 % 18.2 %
$10K to $20K 16.7 24.9 21.5 12.4
$20K to $30K 19.3 31.9 28.3 14.7
$30K to $40K 27.1 30.9 24.9 16.6
$40K to $50K 317 391 31.3 23.4
$50K to $75K 36.3 38.1 29.3 23.3
$75K to $100K 46.6 455 35.9 29.5
$100K to $150K 55.2 47.7 36.7 35.5
$150K and over 68.3 58.1 44.3 41.4

* Does not include Hispanics.

Source: 2008 Survey of Public Participation in the Arts.
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reported attending benchmark arts events.2 Data
are shown for all benchmark activities considered
together and separately for arts performances
and visual arts.

Respondents were considered to have
participated in a benchmark arts activity through
electronic media if they used electronic media to
view or listen to a recorded or live broadcasted
jazz, classical music, opera or dance (including
ballet) performance; a musical or non-musical
play; a program about artists, art works, or art
museums; or used the Internet to view visual

art online.®

As shown in Figure 3-3, 37 percent of U.S. adults
reported having used television, computers, the
Internet or other media to view or listen to at least
one benchmark art form in the 12 months ending
in May 2008 — just slightly higher than the rate of
attendance at benchmark arts events during the
same time period (35%).*

Participation in arts performances.
Respondents were considered to have used
electronic media to participate in performance-
based benchmark activities if they reported using
electronic media to view or listen to a recorded or
live broadcasted jazz, classical music, opera, or
dance performance (including ballet), or a musical
or non-musical play.

More U.S. adults viewed or listened to arts
performances through electronic media than
through live attendance (30% versus 27%).

Participation in visual arts. Respondents
were considered to have participated in visual arts
through electronic media if they used the Internet
to view visual arts online or used electronic media
to view or listen to a program about artists, art

works, or art museums in the 12 months ending in
May 2008.

As shown in Figure 3-3, the same percentage of
U.S. adults reported using electronic media to
participate in visual arts as adults who reported
attending art museums or galleries (23%).°

Demographic characteristics of people
who viewed or listened to the arts through
electronic media. Understanding who uses
electronic media to participate in the arts is
important in examining whether electronic

media is changing how people do so. Figures

3-4 and 3-5 show demographic information
about U.S. adults who reported using electronic
media to participate in benchmark activities, arts
performances, and visual arts in the 2008 SPPA.

Figure 3-4 presents overall rates of arts
participation through electronic media by
demographic group. For example, it answers the
question: what percent of the male population
used media to view or listen to at least one
benchmark art form? The answer: 36%.

Figure 3-5 shows demographic distributions of
U.S. adults who reported participating in each
type of benchmark arts activity. For example,

it answers the question: of U.S. adults who
used media to view or listen to at least one
benchmark art form, what percent were male?
That answer: 46%.

Location. As shown in Figure 3-4, U.S.
metropolitan area residents were more likely
than rural residents to participate in benchmark
activities through electronic media (39% versus
29%). This result was found when all benchmark
activities were considered together and when
arts performances and visual arts were
considered separately.
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Figure 3-5. Demographic distribution
of U.S. adult population that observed
at least one benchmark arts activity
through attendance or electronic media

Source: 2008 Survey of Public Participation in the Arts.
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population
Male 48.3 %
Female 51.7
Total 100.0 %
Metro 839 %
Rural 16.1
Total 100.0 %
Hispanic 1835 %
White* 68.7
African American*® 11.4
Other* 6.4
Total 100.0 %
Age
18-24 12.8 %
25-34 17.7
35-44 18.6
45-54 19.5
55-64 14.8
65-74 8.8
75 and over 7.6
Total 100.0 %
Grade school 50 %
Some high school 9.8
High school graduate 30.4
Some college 27.3
College graduate 18.3
Graduate school 9.1
Total 100.0 %
Less than $10K 5.8 %
$10K to $20K 9.6
$20K to $30K 1.7
$30K to $40K 11.3
$40K to $50K 9.3
$50K to $75K 20.3
$75K to $100K 13.5
$100K to $150K 10.7
$150K and over 8.0
Total 100.0 %

* Does not include Hispanics.




. Mediaparticipation
Live L i

attendance | Allbenchmark activities Arts performances Visual arts

451 % 46.4 % 45.4 % 46.6 %
54.9 53.6 54.6 53.4
100.0 % 100.0 % 100.0 % 100.0 %
- T ]
88.7 % 879 % 88.0 % 88.4 %
11.3 121 12.0 11.6
100.0 % 100.0 % 100.0 % 100.0 %
- ]
81 % 104 % 10.6 % 91 %
78.9 73.2 711 78.2
7.0 10.3 11.9 6.2
5.9 6.1 6.4 6.4
100.0 % 100.0 % 100.0 % 100.0 %
- ]
11.9 % 126 % 1.6 % 145 %
18.4 16.6 15.5 18.4
20.2 18.6 17.6 20.4
20.4 20.9 20.7 20.3
15.9 16.3 16.9 15.8
8.6 8.7 10.2 6.5
4.7 6.4 7.5 4.0
100.0 % 100.0 % 100.0 % 100.0 %
-]
0.9 % 25 % 25 % 1.8 %
4.1 5.5 5.6 4.9
16.7 21.8 22.0 16.8
29.9 30.5 29.5 31.0
30.6 25.3 255 28.2
17.8 14.2 14.8 17.3
100.0 % 100.0 % 100.0 % 100.0 %
e
26 % 47 % 47 % 42 %
4.5 6.3 6.8 5.1
6.3 9.4 10.5 7.1
8.6 9.4 9.5 8.2
8.2 9.4 9.5 9.2
20.6 20.2 19.5 20.1
17.5 17.0 16.8 18.0
16.5 12.2 11.8 14.9
15.2 11.3 10.9 13.2
100.0 % 100.0 % 100.0 % 100.0 %
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Finding that people from metropolitan areas
participate in the arts via electronic media at

a higher rate than people from rural areas is
consistent with live attendance data from the
2008 SPPA; metropolitan area residents reported
participating in the arts via live attendance at a
higher rate than rural residents.

Race and ethnicity. Non-Hispanic white adults
(40%) were more likely than African-American
(83%) and Hispanic (29%) adults to report using
electronic media to view or listen to benchmark art
forms. Adults of “other” races or ethnicities (35%)
did not differ significantly from non-Hispanic white
adults in terms of arts media participation.

African-American, Hispanic, and “other” adults
were all more likely to report having participated in
the arts through electronic media than through live
attendance.

Age. As shown in Figure 3-4, U.S. adults between
the ages of 55 and 64 (43%) were more likely

than several other age groups — both younger
and older — to report having participated in
benchmark activities through electronic media.

When considering arts performances and visual
arts separately, the relationship between age

and arts participation through electronic media
differed for the two types of arts activities. For arts
performances, participation through electronic
media tended to increase with age. For visual arts,
participation through electronic media tended to
decrease with age.

Education. The 2008 SPPA showed a strong
relationship between educational attainment
and arts participation through electronic media
— respondents with more education tended
to show higher rates of arts electronic media

participation. Live arts attendance exhibited a
similar relationship with education.

Further comparisons between education and
participation through electronic media indicated
that adults with college or graduate degrees
were less likely to use electronic media to view
or listen to benchmark activities than to attend
benchmark arts events. However, people without
college degrees were more likely to participate

in benchmark activities through electronic media
than through live attendance.

Income. As with education, arts participation
through electronic media appears to be strongly
related to income — respondents who reported
higher incomes tend to show higher rates of
arts participation through electronic media than
respondents with lower incomes.

Comparisons between attendance and media
participation show that people with household
incomes of $75,000 or more were less likely

to participate in benchmark activities through
electronic media than through live attendance.
People with incomes of less than $75,000

were more likely to participate in benchmark
activities through electronic media than through
attendance.

Statistical relationships between arts
participation through electronic media
and various demographic factors. The
demographic differences in arts participation
through electronic media suggest that certain
respondent characteristics predict the degree to
which people use electronic media to engage in
arts activities. To further examine whether these
relationships exist, a regression analysis was
conducted in which arts media participation was
predicted from the demographic variables shown



Figure 3-6. Marginal impact of demographic
characteristics on arts participation through

electronic media

Media participation

|

Male -3.0 %
Female 0.0

Metro 59 % **
Rural 0.0
Hispanic 04 %
White* 0.0
African American* 1.7

Other* -4.3

Education

18-24 0.0 %
25-34 -7.7 *
35-44 -8.3 **
45-54 -5.2

55-64 -1.8

65-74 1.1

75 and over 1.2

Grade school 0.0 %
Some high school 1.7

High school graduate 8.9

Some college 24.0 >
College graduate 34.9 **
Graduate school 40.3 **

Less than $10K 0.0 %
$10K to $20K -10.2 o
$20K to $30K -3.5

$30K to $40K -5.9

$40K to $50K -0.3

$50K to $75K 2.7

$75K to $100K 1.9

$100K to $150K 0.2

$150K and over 8.0

* Does not include Hispanics.

** Indicates a statistically significant marginal impact compared to the
baseline group at the 95 percent confidence level.

Source: 2008 Survey of Public Participation in the Arts.

in Figures 3-4 and 3-5. The model measured

the independent relationship between arts
participation through electronic media and each
demographic characteristic, after statistically
controlling for other demographic factors included
in the model.®

Figure 3-6 presents the independent impact

of various demographic characteristics on

arts participation through electronic media.
Demographic characteristics with a marginal
impact of 0.0 represent a baseline against which
the relative impact of other related characteristics
should be compared.” For example, the likelihood
to report having engaged in the arts through
electronic media was 3 percentage points

lower for men than for women, after statistically
controlling for other demographic factors included
in the model.®

Several interesting findings emerged:

¢ The likelihood to use electronic media to
participate in the arts was 6 percentage
points higher for metropolitan area residents
than for rural residents.

¢ Race/ethnicity had no impact on arts
participation through electronic media after
statistically controlling for other demographic
characteristics included in the model.

e Compared to respondents between the ages
of 18 and 24, the likelihood to use electronic
media to participate in the arts was lower for
respondents between the ages of 25 and 34
and respondents between the ages of 35
and 44 (marginal impact of -8 percentage
points in both cases).

e Consistent with differences in overall rates of
arts participation through electronic media,
respondents with at least some college

National Endowment for the Arts « Audience 2.0: How Technology Influences Arts Participation
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education were more likely than respondents
with a grade school education to have used
electronic media to participate in the arts.

¢ Income had little impact on arts participation
through electronic media after statistically
controlling for other demographic
characteristics included in the model.

ArtsParticipation
by Participant Segment

As discussed earlier, 2008 SPPA respondents
can be grouped into four distinct participant
segments:

Respondents who participated in benchmark
arts activities through both electronic media
and live attendance;

Respondents who participated in benchmark
arts activities through electronic media alone
and not through live attendance;

Respondents who participated in benchmark
arts activities through live attendance alone
and not through electronic media; and

Respondents who did not participate in
a benchmark arts activity through either
electronic media or live attendance.

Examining the four participant segments
provides important information about adults
who are inclined (or disinclined) to participate
in the arts through media, live attendance, or
both. Figures 3-7 through 3-12 present overall
rates and demographic information about the
four participant segments. Figure 3-7 shows
the percent of respondents by demographic
group that fell into each of the four participant
segments for all benchmark activities considered
together, and Figure 3-8 shows corresponding
demographic distributions.

Figure 3-9 presents the percent of respondents
by demographic group that reported participating
in benchmark arts performances through
electronic media alone or through live attendance
alone (demographic distributions are shown in
Figure 3-10). Figure 3-11 shows the percent of
respondents by demographic group that reported
participating in visual arts through electronic
media alone or through live attendance alone
(demographic distributions are shown in
Figure 3-12).°
Respondents who participated in
benchmark arts activities through
both electronic media and live
attendance. Figure 3-7 presents the
percent of U.S. adults that viewed or listened
to benchmark art forms through electronic
media and that also attended an arts event,
according to the 2008 SPPA.

Participation rates. Respondents were
considered to have participated in a benchmark
activity through both electronic media and live
attendance if they reported that, in the 12 months
ending in May 2008, they had:

e Used electronic media to view or listen to a
recorded or live broadcasted jazz, classical
music, opera, or dance performance
(including ballet); a musical or non-musical
play; a program about artists, art works, or
art museums; or used the Internet to view
visual art online; and

e Attended a jazz, classical music, opera, or
ballet performance, a musical or non-musical
play, or visited an art museum or gallery.

As illustrated in Figure 3-7, 22 percent of 2008
SPPA respondents reported having participated
in at least one benchmark activity though both



electronic media and live attendance in the
12 months ending in May 2008.

Demographic characteristics. Figures 3-7
shows that the percent of respondents that
participated in benchmark activities through
both electronic media and live attendance varied
substantially across demographic groups.

Location. As shown in Figure 3-7, more
respondents living in metropolitan areas (23%)
reported participating in benchmark activities
through both electronic media and live attendance
than respondents living in rural areas (13%).

Race and ethnicity. More non-Hispanic white
adults (25%) reported participating in benchmark
activities through both electronic media and live
attendance than other racial/ethnic groups.

Age. U.S. adults 75 and older reported
participating in benchmark activities through both
electronic media and live attendance at a lower
rate than adults between the ages of 18 and 64.

Education and income. People with more
education and income tended to show higher
rates of participation in benchmark arts activities
through both electronic media and attendance
than people with less education and income.

Respondents who participated in
benchmark activities arts through
electronic media alone and notlive
attendance. Figure 3-13 presents the
percent of U.S. adults that reported viewing
or listening to benchmark art forms through
electronic media alone and not through live
attendance.

Participation rates. Respondents were
considered to have participated in a benchmark
activity through electronic media but not live

attendance if they reported that, in the 12 months
ending in May 2008, they had:

e Used electronic media to view or listen to a
recorded or live broadcasted jazz, classical
music, opera, or dance (including ballet)
performance; a musical or non-musical play;
a program about artists, art works, or art
museums; or used the Internet to view visual
art online; but

¢ Did not attend a jazz, classical music,
opera, or ballet performance, a musical
or non-musical play, or visit an art museum
or gallery.

Figure 3-13 shows that 15 percent of 2008 SPPA
respondents reported participating in at least
one benchmark activity through electronic media
only. Overall, 12 percent of respondents reported
participating in an arts performances activity
through electronic media only, whereas 8 percent
reported participating in a visual arts activity
through media only.

Demographic characteristics. The percent

of U.S. adults that reported participating in
benchmark arts activities through electronic
media alone varied substantially by demographic
group.

Location. As illustrated in Figure 3-7, metropolitan
area residents were no more likely than rural area
respondents participate in benchmark activities
through electronic media alone. Approximately
15 percent of respondents from both groups
reported viewing or listening to at least one
benchmark art form through electronic media but
not through live attendance.

Race and ethnicity. Non-Hispanic white adults
were less likely than other racial/ethnic groups
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Figure 3-7. Percent of U.S. adult
population (by demographic group)

that observed at least one benchmark
activity through: 1) both live attendance
and electronic media, 2) electronic media
only, 3) live attendance only, or 4) neither
live attendance nor electronic media

Note: Row totals may not add to exactly to 100 due to rounding.
Source: 2008 Survey of Public Participation in the Arts.

Photo by Michal Daniel

1. Both live attendance and media

All adults 217 %
Male 206 %
Female 22.8
Metro 23.3 %
Rural 13.4
Hispanic 128 %
White* 251
African American* 141
Other* 17.8

Education

Age

18-24 211 %
25-34 22.0
35-44 20.4
45-54 24.4
55-64 25.2
65-74 21.3

75 and over 12.6

Grade school 29 %
Some high school 6.9
High school graduate 10.2
Some college 24.0
College graduate 39.9
Graduate school 46.9

Income

Less than $10K 10.7 %
$10K to $20K 104
$20K to $30K 12.5
$30K to $40K 17.2
$40K to $50K 19.8
$50K to $75K 214
$75K to $100K 29.1
$100K to $150K 351
$150K and over 48.9

* Does not include Hispanics.




Participant segment

2. Mediaonly 3.Live attendance only 4. Neither attendance nor media Total
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14.5 14.4 461 100.0

19.2 8.1 58.7 100.0

17.2 11.8 53.2 100.0
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15.8 % 13.3 % 49.8 % 100.0 %

141 12.8 51.2 100.0

14.8 13.6 51.2 100.0

13.7 14.5 47.4 100.0

17.4 13.3 441 100.0

16.4 1041 52.1 100.0

19.6 8.0 59.8 100.0
0000
175 % 3.7 % 759 % 100.0 %

13.3 55 74.3 100.0

15.6 9.3 65.0 100.0

17.6 15.7 42.7 100.0

13.5 20.0 26.6 100.0

13.7 15.6 23.7 100.0
X
224 % 55 % 61.5 % 100.0 %

14.5 7.8 67.3 100.0

19.4 6.8 61.3 100.0

13.7 11.2 57.9 100.0

19.2 12.9 48.0 100.0

16.8 1541 46.8 100.0

16.4 16.5 38.0 100.0

12.6 22.7 29.6 100.0

9.1 16.2 25.8 100.0
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Figure 3-8. Demographic distributions
of U.S. adult population that observed
at least one benchmark activity through:
1) both live attendance and electronic
media, 2) electronic media only, 3)

live attendance only, or 4) neither live
attendance nor electronic media

Note: Column totals may not add to exactly to 100 due to rounding.

Source: 2008 Survey of Public Participation in the Arts.

Photo by Tom Roster
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U.S. population

1. Both]

Male 483 %
Female 51.7
Total 100.0 %
Metro 839 %
Rural 16.1
Total 100.0 %
Hispanic 1835 %
White* 68.7
African American* 11.4
Other* 6.4
Total 100.0 %
Age

18-24 128 %
25-34 17.7
35-44 18.6
45-54 19.5
55-64 14.8
65-74 8.8

75 and over 7.6
Total 1000 %
Grade school 50 %
Some high school 9.8
High school graduate 30.4
Some college 27.3
College graduate 18.3
Graduate school 9.1
Total 1000 %
Less than $10K 58 %
$10K to $20K 9.6
$20K to $30K 11.7
$30K to $40K 11.3
$40K to $50K 9.3
$50K to $75K 20.3
$75K to $100K 13.5
$100K to $150K 10.7
$150K and over 8.0
Total 100.0 %

* Does not include Hispanics.



Media participation

ive attendance and media

2. Mediaonly

3.Live attendance only

4. Neither attendance nor media

46.0 % 470 % 447 % 50.9 %
54.0 53.0 55.3 49.1
100.0 % 100.0 % 100.0 % 100.0 %
90.3 % 845 % 879 % 80.6 %
9.7 15.5 121 19.4
100.0 % 100.0 % 100.0 % 100.0 %
7.8 % 140 % 99 % 161 %
79.4 64.5 76.9 63.4
7.5 14.4 7.3 13.6
5.3 7.2 6.0 6.9
100.0 % 100.0 % 100.0 % 100.0 %
124 % 13.0 % 183.2 % 127 %
17.3 15.6 17.0 17.5
18.4 18.8 20.8 20.1
22.8 18.2 23.0 19.4
16.4 16.0 14.7 12.5
8.4 9.1 6.7 8.9
4.3 9.4 4.6 8.9
100.0 % 100.0 % 100.0 % 100.0 %
06 % 53 % 1.3 % 7.0 %
3.2 8.8 4.3 15.1
14.8 31.8 22.8 41.0
30.2 31.1 33.5 23.3
32.4 15.4 27.5 9.4
18.8 7.7 10.6 41
100.0 % 100.0 % 100.0 % 100.0 %
26 % 7.7 % 23 % 71 %
4.5 8.9 5.7 13.6
6.3 13.8 5.8 14.6
8.9 10.0 9.9 141
8.1 1.2 9.0 9.3
19.4 21.5 23.3 19.9
18.5 14.8 17.9 11.4
15.4 7.8 16.9 6.1
16.3 4.3 9.2 4.0
100.0 % 100.0 % 100.0 % 100.0 %
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Figure 3-9. Percent of U.S. adult
population (by demographic

group) that observed at least one
benchmark arts performance through
either electronic media only or live
attendance only

Source: 2008 Survey of Public Participation in the Arts.

Photo by Tom Pich

Participant segment

Live
Media attendance
only only
All adults 11.8 % 95 %
Male 109 % 85 %
Female 12.7 10.4
Metro 1.9 % 9.8 %
Rural 141 7.7
Hispanic 124 % 59 %
White* 10.4 10.9
African American* 17.9 5.8
Other* 14.6 8.7
Age
18-24 9.8 % 9.0 %
25-34 9.7 8.9
35-44 1041 9.5
45-54 11.2 11.2
55-64 14.3 10.1
65-74 15.1 8.0
75 and over 1841 74
Grade school 13.2 % 1.7 %
Some high school 10.4 4.0
High school graduate 121 7.2
Some college 12.9 10.6
College graduate 10.7 15.9
Graduate school 10.5 11.5

Income

Less than $10K 177 % 3.4 %
$10K to $20K 12.4 5.6
$20K to $30K 17.1 3.6
$30K to $40K 10.3 9.0
$40K to $50K 14.3 10.5
$50K to $75K 12.8 11.5
$75K to $100K 11.7 10.3
$100K to $150K 8.1 17.9
$150K and over 5.6 13.1

* Does not include Hispanics.



considered together to participate in the arts
through electronic media (15% versus 18%).

Age. Adults 75 and older were more likely
than adults between the ages of 18 and 74 to
participate in benchmark art forms through
electronic media alone (18% versus 15%).

As shown in Figures 3-9 through 3-12, when
considering arts performances and visual arts
separately, different relationships emerged
between age and arts participation through
electronic media alone. Participation in arts
performances through electronic media alone
tended to increase with respondent age,

but participation in visual arts through
electronic media alone tended to decrease with
respondent age.

Education. There was no relationship between
level of education and arts participation through
electronic media alone, either when benchmark
arts activities were considered together or

when arts performances and visual arts were
considered separately. However, people who did
not graduate high school were substantially more
likely to participate in the arts through electronic
media alone than through both electronic media
and attendance or through attendance alone.

Income. The 2008 SPPA showed a strong
inverse relationship between income and arts
participation through electronic media alone —
people with lower incomes tended to show higher
rates of viewing or listening to benchmark art
forms through electronic media alone than people
with higher incomes.

Respondents who participated in
benchmark arts activities through live
attendance alone and not electronic
media. Figure 3-14 presents the percent

of U.S. adults that reported attending at

least one benchmark arts event but did

not use electronic media to participate in a
benchmark art form in the 12-month period
ending in May 2008.

Participation rates. Respondents were
considered to have participated in a benchmark
activity through live attendance but not through
electronic media if they had:

e Attended a jazz, classical music, opera, or
ballet performance, a musical or non-musical
play, or visited an art museum or gallery; but

¢ Did not use electronic media to view or
listen to a recorded or live broadcasted jazz,
classical music, opera, or dance (including
ballet) performance; a musical or non-
musical play; a program about artists, art
works, or art museums; and did not use the
Internet to view visual art online.

As shown in Figure 3-14, 13 percent of 2008 SPPA
respondents participated in benchmark activities
through live attendance alone and did not use
electronic media to view or listen to benchmark art
forms. More non-media arts participants attended
live performances than visual arts activities (10%
versus 6%).

Demographic characteristics. Figures 3-7
through 3-12 present demograph